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Our Company
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Our Business
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Our Business
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Our Works
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Case Study - ‘M|EFZ’
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2019~2020 Marketing Achievements and Awards
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Case Study - ‘MIEFZ’

NAVER C|AZg0| &1 za 53 2D HE N L0 EWE FQ 24 ABAE

At
djojeet 2R CIX|E OIS, AN x|t
OfEE0= SEsICh

z8

+4%

HUMCEHE S 1

(Consideration) A|4= &

A
o o

0| OE 38 Al M8

M

A0

£h 23 Thoj| =S RUCH
ﬂl&! HERE AATE 0.1% |
—_—
ofo|m| £/ES
BEHE Engagement2 &0l fX HFLH0IE | Hg)
et oy

gatet QIAOIE

+23%

2 umalo| OfjE Ak
(S7[ZtchE])




Case Study - ‘M|EFZ’

The Seasonal Campaign — Video Creatives
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https://www.youtube.com/watch?v=-Q0GzsNBYcQ
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https://www.instagram.com/p/B9iWxVklAnL/
https://www.instagram.com/p/B_jCuriFN7l/
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https://www.instagram.com/p/CBkUDVoJoWm/
https://www.instagram.com/p/CBSkT6-BiVy/
https://www.instagram.com/p/CBahAIvpqs5/
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https://www.instagram.com/p/CBuxtF3n0NH/
https://www.instagram.com/p/CBjsuRGFTEF/

Case Study - ‘M|EFZ’

Media Mix Buying & Advertising
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Case Study - ‘M|EFZ’

E-Commerce Optimization to Boost Sales
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Case Study - ‘E0|E[T|
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Case Study - ‘29 4Z’
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Case Study - ‘TiSHats’
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Our Clients - We Deliver What We Promise
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